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NEWS RELEASE 
  

Aditya Birla Fashion raises Rs. 2,195 Cr. of primary capital from GIC 
 
SINGAPORE/MUMBAI, 24 May 2022 – The board of Aditya Birla Fashion and Retail Limited (“ABFRL”) 
in its meeting today approved raising of up to Rs.2,195 Cr. by way of preferential issuance of equity and 
warrants to an affiliate of GIC, Singapore’s sovereign wealth fund (“GIC”).  
 
GIC will invest Rs. 770 Cr. now towards subscription of equity and warrants, followed by up to Rs. 1,425 
Cr. in one or more tranches within 18 months upon exercise of warrants. Post the entire investment, 
GIC will own ~ 7.5% equity stake in ABFRL. Aditya Birla Group will hold ~ 51.9% stake in the company 
post the completion of this transaction.  
 
ABFRL plans to use this capital to accelerate its growth engine built around strength of its current 
businesses along with a rapidly evolving play in emerging high-growth business models.  
 
Mr. Kumar Mangalam Birla, Chairman Aditya Birla Group said, “Indian Apparel industry is set for robust 
long-term growth due to strong fundamentals of a large and growing middle class, favourable 
demographics, rising disposable incomes and aspiration for brands. ABFRL has become one of the 
leading players in this market through its diversified portfolio of strong brands, wide distribution & an 
established business model and is well positioned to benefit from this opportunity. I am delighted to 
welcome GIC, a global institutional investor, as a long-term partner in the company’s exciting growth 
journey. An investment of this nature serves to underscore ABFRL’s strong position and dynamic growth 
model”.  
 
Commenting on the investment, Mr. Ashish Dikshit, MD of ABFRL said, “In the last few years, ABFRL has 
built a strong presence across all large and attractive segments of the Indian fashion market through 
organic & inorganic actions. This capital infusion will allow us to accelerate the growth of this platform 
of strong brands and well-established retail formats in the fast-growing branded apparel market & 
fortify our position as one of the leading players in the industry. We look forward to benefit from GIC’s 
extensive experience of investing in businesses globally and its long-term orientation as we plan to 
expand our presence and significantly enhance our digital play in the coming years to benefit from 
rapidly evolving consumer habits”.  
 
Mr. Choo Yong Cheen, Chief Investment Officer of Private Equity for GIC said, “We are delighted to 
partner with Aditya Birla Fashion and Retail to bring our long-term capital and resources to support its 
next phase of growth. ABFRL has a strong track record of building brands and its new business lines, 
including innerwear and ethnic wear, have strong structural tailwinds. We are confident that the 
company is well-positioned to continue its transformational journey into a future-ready consumer 
company powered by the growth of India”. 
 
Mr. Pankaj Sood, Head of Direct Investments, India and Africa, GIC said “Branded apparel is a large and 
attractive market, and we believe that ABFRL is well-positioned with its best-in-class management team, 
strong portfolio of brands, and robust plan for capturing the next phase of digital-led growth. We 
continue to be excited about the long-term outlook of India and are keen to participate in ABFRL’s 
sustained structural growth driven by improving demographics.” 
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The transaction is subject to regulatory and other customary approvals. 
 

-END- 
 
About GIC 
GIC is a leading global investment firm established in 1981 to secure Singapore’s financial future. As 
the manager of Singapore’s foreign reserves, we take a long-term, disciplined approach to investing, 
and are uniquely positioned across a wide range of asset classes and active strategies globally. These 
include equities, fixed income, real estate, private equity, venture capital, and infrastructure. Our long-
term approach, multi-asset capabilities, and global connectivity enable us to be an investor of choice. 
We seek to add meaningful value to our investments. Headquartered in Singapore, we have a global 
talent force of over 1,800 people in 10 key financial cities and have investments in over 40 countries. 
For more information on GIC, please visit www.gic.com.sg or LinkedIn. 
 
About Aditya Birla Fashion and Retail Limited 
ABFRL is part of a leading Indian conglomerate, The Aditya Birla Group. With revenue of Rs. 8,136 Cr. 
spanning retail space of 9.2 million sq. ft. (as on March 31, 2022), it is one of India’s leading pure-play 
fashion powerhouse with an elegant bouquet of leading fashion brands and retail formats. 
 
The Company has a network of 3,468 exclusive stores, 6,515 points of sale in department stores and 
28,585 multi-brand outlets across India (as on 31st March 2022). 
 
It houses some of the largest and most iconic brands in India including Louis Philippe, Van Heusen, Allen 
Solly and Peter England, established over 25 years. Pantaloons is amongst India’s eminent fashion 
retailers. 
 
Company has also built a strong position in innerwear and athleisure segments under Van Heusen 
brand. Company’s international brands portfolio includes The Collective, one of the largest multi-brand 
retailers of international brands in India and exclusive partnerships with Ralph Lauren, Hackett London, 
Ted Baker, Fred Perry, Forever 21, American Eagle and Reebok. 
 
The Company’s foray into branded ethnic wear business includes brands such as Jaypore, Tasva & 
Marigold Lane. The Company has strategic partnerships with Designers ‘Shantanu & Nikhil’, ‘Tarun 
Tahiliani’, ‘Sabyasachi’ and ‘House of Masaba’. ABFRL is also embarking on a significant Direct-to-
Consumer play to build a portfolio of new-age brands across fashion, beauty and other lifestyle 
segments. 
 
The Company is bolstering its digital capabilities by scaling up its brands.com to build an integrated 
portfolio of digital assets to provide an immersive customer experience, deepen consumer connect of 
its brands and expand its portfolio into emerging consumer segments 
 
 
 
 
 
 
 
 

http://www.gic.com.sg/
https://www.linkedin.com/company/gic/?originalSubdomain=sg
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CONTACTS 
 
GIC 
Mah Lay Choon 
Head, Corporate Communications 
+65 6889 6841 
mahlaychoon@gic.com.sg 

Toh Chuan Ting 
Associate, Corporate Communications 
+65 8309 1038 
tohchuanting@gic.com.sg  

 
ABFRL 
Janet Arole  
Head, Corporate Communications  
Janet.arole@abfrl.adityabirla.com  
 
Disclaimer : Certain statements in this “Press Release” may not be based on historical information or 
facts and may be “forward looking statements” within the meaning of applicable securities laws and 
regulations, including, but not limited to, those relating to general business plans & strategy of the 
Company, its future outlook & growth prospects, future developments in its businesses, its competitive 
& regulatory environment and management's current views & assumptions which may not remain 
constant due to risks and uncertainties. Actual results could differ materially from those expressed or 
implied. The Company assumes no responsibility to publicly amend, modify or revise any statement, on 
the basis of any subsequent development, information or events, or otherwise. This “Press Release” does 
not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares 
and should not be considered as a recommendation that any investor should subscribe for or purchase 
any of the Company’s shares. The financial figures in this “Press Release” have been rounded off to the 
nearest INR One Crore. The financial results are consolidated financials unless otherwise specified 
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